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It is with immense pleasure that I congratulate all entrants, 
finalists and winners of the 2017 MYOB FCA Excellence in 
Franchising Awards.

Franchising is a highly successful and economically important 
model of entrepreneurship. As a business model, it is 
unrivalled in its capacity to take a business idea and expand 
it into a nationally or internationally franchised network. Of 
equal importance is its ability to provide franchisors and 
franchisees with the opportunity to achieve their business 
dreams, and for passionate employees to fulfil their  
career goals.

It is these high-achieving franchise systems, and the talented 
individuals within them, that are celebrated at the MYOB FCA 
Excellence in Franchising Awards.

The awards process is an arduous one, as entrants are asked 
to outline their road to success, and to reflect in detail on 
their business goals and the pathway, actions and initiatives 
that they have taken to achieve them. It is pleasing to see that 
this year’s entrants are, once again, of the highest calibre, 
showing outstanding skill in business analysis and strategic 
thinking, and acumen that will be the foundation for future 
achievements.

To all finalists and entrants, I commend all of your hard work 
and encourage you to continue to participate in future awards 
programs. To our 2017 winners, my sincere congratulations 
for your quality and compelling submissions, and outstanding 
success in your selected category. 

To those quiet achievers in the franchise community who are 
considering entering the awards in the future, I encourage 
you to submit your entry in 2018. The awards process itself 
provides a valuable opportunity to pause and reflect on your 
achievements, and success at the awards provides a fantastic 
opportunity to showcase your business and brand as a leader 
in this vibrant sector.

MYOB is a highly valued and fitting principal sponsor for 
these awards. MYOB and the franchise sector are aligned in 
the shared purpose of working hard to support the success 
of enterprising women and men. MYOB understands the 
immeasurable effort that every business puts in to achieve 
success and growth, as well as the passionate, hardworking 
and talented individuals who make franchising the vibrant 
industry that it is today.

We extend a big thank you to the awards judges for 
volunteering their time, experience and expertise to the 
awards program. It is only with this valuable and selfless 
contribution that it is possible to celebrate the talented 
individuals and brands that are excelling in our  
franchise community.

The talent, creativity and success that we recognise through 
the 2017 MYOB FCA Excellence in Franchising Awards 
showcases why we have good reason to be very upbeat and 
optimistic about the future of franchising. We are energised 
by the drive, initiative, innovation and passion that we celebrate.

Together with the inspiration and motivation provided 
by the awards finalists, and with our sector’s collective 
strength as a forward-looking, exciting and proven model for 
entrepreneurial success, the FCA looks forward to working 
with you to make 2018 a year of achievement and prosperity 
for franchising.

 
 

BRUCE BILLSON 
Executive Chair 
Franchise Council of Australia

MESSAGE FROM  
THE EXECUTIVE CHAIR 
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Australia is a nation of franchises. 

There are many factors that have driven the success 
of this model here and overseas, the most important 
being the ability for individuals to start a business with 
significantly reduced risk. It’s a factor that exponentially 
improves the likelihood of success. 

Recently, franchises have been in the spotlight for all the 
wrong reasons. 

While negativity towards the franchise model has 
dominated headlines, the National Franchise Convention 
2017 (NFC17) is a timely opportunity for us to change 
the conversation by demonstrating the extraordinary value 
provided to new and aspiring business owners through 
the franchising model.

The reality is that the relationship between franchisor 
and franchisee is one of shared success. That is why 
the relationship is often referred to as a ‘commercial 
marriage’.

At MYOB, we are passionate about providing the tools 
that help businesses to achieve their potential. 

We do this by creating online accounting software 
solutions that are intuitive and efficient, and that return 
time to business owners. This allows them to return that 
time to the elements of their business that they enjoy, 
adding real value in the process.   

MYOB is delighted to be part of the Franchise Council of 
Australia (FCA) and proud to be a principal partner of the 
NFC17.

We are a nation of franchises, and Australians understand 
the benefits that the franchise model brings to business, 
both big and small.

Many small business operators would not have the 
opportunity to run their own businesses without the 
franchise framework.

MYOB, as part of our role to support the FCA, will push 
for measures that de-risk the franchise business model, 
and we are constantly evolving our range of products so 
that they best help franchisees to set up for success.

MYOB is determined to do as much as it can to ensure 
that franchise businesses are best placed to succeed, 
because we know that Australia’s economy relies on a 
vibrant franchise and small business sector.

 

TIM REED 
Chief Executive Officer 
MYOB

MESSAGE FROM 
THE PRINCIPAL SPONSOR
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ABOUT THE AWARDS
FRANCHISING IN AUSTRALIA

Franchising in Australia is a dynamic small business sector, with total revenue 
in excess of $171.6 billion. There are approximately 1120 business-format 
franchise systems and 79,000 franchise units that currently operate in Australia. 
The sector comprises entrepreneurs as franchisors, franchisees and suppliers to 
the sector, and employs more than 570,000 Australians.

Organised by the Franchise Council of Australia, the Excellence in Franchising Awards recognise and reward excellence, and provide a 
platform for companies and individuals to showcase the amazing work they do in the franchising sector. 

2017 AWARD CATEGORIES AND CRITERIA 

AUSTRALIAN ESTABLISHED FRANCHISOR  
OF THE YEAR

This award is for excellence in franchising practice by an established 
franchise system that has been franchising its brand for more than 
five years.

AREAS ASSESSED INCLUDE: planning; franchisor leadership; 
support and satisfaction; financial franchisor performance; financial 
performance of franchisees; and citizenship. 

AUSTRALIAN EMERGING FRANCHISOR OF THE YEAR

This award is for excellence in franchising practice by an emerging 
franchise system that has been franchising its brand for between 
two and five years.

AREAS ASSESSED INCLUDE: planning; franchisor leadership; 
support and satisfaction; financial performance of franchisor 
business; financial performance of franchisees; and citizenship.

INTERNATIONAL FRANCHISOR OF THE YEAR

This award is for excellence in franchising practice in Australia by a 
brand first established in another country.
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AREAS ASSESSED INCLUDE: planning; franchisor leadership; 
support and satisfaction; financial franchisor performance; financial 
performance of franchisees; and citizenship.

EXCELLENCE IN MARKETING

This award is for excellence in strategy and execution of a 
marketing program within a franchise system. 

AREAS ASSESSED INCLUDE: opportunity; plan; communication 
and execution; and results and feedback. 

INTERNATIONAL FRANCHISING

This award is for excellence in the implementation of a franchisor 
international expansion strategy.

AREAS ASSESSED INCLUDE: business planning and performance; 
research; strategy; risk management and adaptation; and 
implementation and support.

FRANCHISE INNOVATION 

This award recognises an individual or group within a system 
responsible for creating a successful business innovation.

AREAS ASSESSED INCLUDE: idea; plan; communications and 
execution; and results and feedback.

FRANCHISOR SOCIAL RESPONSIBILITY

This award recognises a franchisor’s outstanding commitment and 
contribution to regional, national and global communities, and the 
natural environment.

AREAS ASSESSED INCLUDE: commitment to social responsibility; 
community and social contribution; and environmental sensitivity.

SUPPLIER OF THE YEAR 

This award recognises supplier excellence in contributing to the 
franchising sector, and helping clients within the sector to achieve 
their goals.

AREAS ASSESSED INCLUDE: commitment to the franchising 
sector; staying in touch with the market; client relationships; and 
social responsibility.

MULTI-UNIT FRANCHISEE OF THE YEAR 

This award recognises excellence in business management and 
franchise citizenship for franchisees with a majority shareholding in 
multiple franchise units.

AREAS ASSESSED INCLUDE: business planning and performance; 
business systems and human resources; franchise citizenship; 

leadership; openness to learning and change; and community and 
environmental contribution.

SINGLE-UNIT FRANCHISEE OF THE YEAR, TWO OR 
MORE STAFF 

This award recognises excellence in business management and 
franchise citizenship for franchisee owner-operators (including 
partners) with two or more staff (full-time equivalent).

AREAS ASSESSED INCLUDE: business planning and performance; 
systems management; franchise citizenship; openness to learning 
and change; and community contribution.

SINGLE-UNIT FRANCHISEE OF THE YEAR, LESS THAN 
TWO STAFF 

This award recognises excellence in business management and 
franchise citizenship for franchisee owner-operators (including 
partners) with up to one staff member (full-time equivalent).

AREAS ASSESSED INCLUDE: business planning and performance; 
systems management; franchise citizenship; openness to learning 
and change; and community and environmental contribution.

FRANCHISE WOMAN OF THE YEAR 

This award is for excellence in personal and professional 
achievements by a woman in the franchising sector. 

AREAS ASSESSED INCLUDE: outstanding business achievements; 
leadership; positive influence on other women; contribution 
to franchising; contribution to community; and professional 
development.

FIELD MANAGER OF THE YEAR

This award is for excellence in the delivery of franchisee support.

AREAS ASSESSED INCLUDE: you, your role and responsibilities; 
business acumen; making a difference; influencing and negotiation; 
training, coaching and facilitating; and business development and 
marketing.

FRANCHISEE COMMUNITY RESPONSIBILITY AND 
CONTRIBUTION 

This award is for excellence in community service by a franchisee. 
This may be awarded to an individual franchisee, or business 
partnership where applicable.

AREAS ASSESSED INCLUDE: community involvement and 
contribution. 
 
Note: This list represents an abridged version of the total awards 
criteria.
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PETER BAILY 
Narellan Pools

WARREN BALLANTYNE 
Gutter-Vac

KATE BARING 
Traxion Training

LAXMAN BHARDWAJ 
Chocolateria San Churro

LINDSAY BIRLEY  
InXpress Australia

MATTHEW BRUSI 
Chocolateria San Churro

PETER BUCKINGHAM 
Spectrum Analysis

MURRAY D’ALMEIDA 
FCA Hall of Fame

PETER DARNELL  
Steelx Group

GEOFF DAVIS 
FCA Hall of Fame

LEN FERGUSON  
The Finn Group

PETER FIASCO  
Hairhouse Warehouse

DEAN FRANKS  
Australian Franchising Systems

LUCE GILL 
PANDORA

SHARON JURD  
HydroKleen

DAMIEN LISNEY 
PACK & SEND

JOHN LONGMIRE  
Just Cuts

DARRYN MCAULIFFE 
FRANdata

JIM MCCRACKEN 
FCA Hall of Fame

DENIS MCFADDEN 
Just Cuts

SIMONE PENTIS 
Advantage Partners Lawyers

TOM POTTER 
FCA Hall of Fame

TANYA ROBERTSON 
Sigma Pharmaceuticals 

MARIA ROBINSON 
Bank of Queensland 

TRISH ROGERS  
Real Mastery Consulting

DEAN SALOMONE 
Rozzi’s Italian Canteen

TAMRA SEATON 
MDS Legal

STEVE SEDDON 
Westpac

LINDA STEELE 
Think DONE Management

TRACY STEINWAND  
Subway

JAN TIMMS  
Get Smart Services

ROSE VIS 
V.I.P. Home Services

CORINA VUCIC  
FC Business Solutions

DAVID WILKINSON 
InXpress Australia

ROGER WILSON 
FCA Hall of Fame

JUDGES AND  
THE PROCESS

The categories, criteria and judging 
process for the 2017 MYOB FCA 
Excellence in Franchising Awards have 
been developed independently of the 
Franchise Council of Australia (FCA) 
head office and Board of Directors. 

Each submission was carefully assessed by a selection of 
judges against a comprehensive list of criteria specific to the 
category, and was marked accordingly.

Depending on the category being judged, a variety of methods 
was used to assess the submissions and determine the winners. 
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The Franchise Council of Australia (FCA) 
is the peak body for the $171.6 billion 
franchise sector in Australia, representing 
franchisors, franchisees, service 
providers and advisers to the sector. 
The FCA aims to support, promote and develop Australian 
franchising to drive economic and entrepreneurial success within 
the sector.

These goals underpin the FCA’s core activities, which include: 

• a commitment to promoting the highest industry standards and 
best practice within the sector

• providing the education and other services necessary to 
ensure a healthy sector that is constantly striving to lift its own 
standards 

• building strong and productive relationships with governments, 
core regulators and stakeholders to ensure that the voice of 
franchising is being heard. 

The FCA delivers a comprehensive suite of services and initiatives to 
support, promote and develop a vibrant and prosperous Australian 
franchising sector. The FCA’s program of activities and services is 
focused on raising the awareness of the benefits of franchising and 
educating key decision-makers, with core functions including:

• providing proactive leadership for Australian franchising, and 
Australian franchising internationally

• representing and advocating for the needs of members and the 
wider franchise sector to governments, regulators and other 
key decision-makers 

• providing quality education suited to the needs of members 
and the franchising community

• building a strong sense of community through networking and 
events programs that foster the sharing of ideas, knowledge 
and information.

ABOUT THE 
FRANCHISE COUNCIL OF AUSTRALIA

The FCA aims to support, 
promote and develop 
Australian franchising 
to drive economic and 

entrepreneurial success 
within the sector.

“
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MEMBERSHIP

Membership of the FCA is voluntary and is open to any individual or 
organisation involved in the franchise sector, including franchisees, 
franchisors, suppliers and advisers to the sector.

EDUCATION

The FCA, as the peak body representing the franchise sector, 
has a prime business objective to provide existing and potential 
franchisors and franchisees with access to the best education 
programs available.

The Franchise Academy was established to deliver this objective by 
equipping people who are developing a career in franchising with 
the skills and knowledge vital for their success and the continuing 
success of the sector.

In 2012, the Franchise Academy launched the Certified Franchise 
Executive (CFE) program. This career development program offers 
existing and aspiring franchise professionals and entrepreneurs 
the opportunity to grow professionally, and to reach a recognised 

standard of excellence within the local and international franchise 
community. CFE courses present the most up-to-date knowledge 
and relevant theory, together with practical skills that you can apply 
immediately to your advantage in your workplace.

STRUCTURE

The FCA is a nationally incorporated not-for-profit association with 
its national head office in Melbourne, Victoria. It provides localised 
member services through five state chapters – one in each mainland 
state of Australia. Each state chapter elects a president, who is 
automatically appointed to the national board. A further five national 
directors are appointed to the board by direct election from the 
membership, of whom three must be franchisor members, and 
three directors from any membership category, plus the executive 
director, making a maximum of 12 directors.

The FCA is closely affiliated with franchising associations around 
the world, and is a founding member of the Asia-Pacific Franchise 
Confederation (APFC). It is also a member of the World Franchise 
Council (WFC), and in 1999 and 2000, it managed the secretariat for 
the WFC.

The FCA is a nationally 
incorporated not-for-

profit association with its 
national head office in 

Melbourne, Victoria

“
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From humble beginnings in 1983 in Queensland as an independent 
building firm owned by Greg Gardner, G.J. Gardner Homes quickly 
grew to eight regional offices, building as many as 1000 custom 
homes a year.

G.J. Gardner Homes quickly established a reputation for building 
great-value, quality homes. Due to popular demand, Greg decided 
to franchise the business and almost immediately became one of 
Queensland’s largest privately owned building companies.

Fast forward to today, and G.J. Gardner Homes has built more than 
30,000 homes and become a household name throughout Australia, 
New Zealand and the United States. With more than 100 franchisees 
operating throughout the world, supported by multiple global 
offices, G.J. Gardner Homes continues to build a reputation for 
reliability, and for being a company its customers can trust.

NATIONAL WINNER
G.J. Gardner Homes

winner

The perfect 
foundation 
to build your 
business.

2016
EXCELLENCE IN

INTERNATIONAL
FRANCHISING

^Based upon Australia Major Builder reviews received on  
productreview.com.au from 1 January 2016 – 30 November 2016.

Your trusted local.

Join Australia’s number 1 
rated national home builder.

At G.J. Gardner Homes, we give our 
franchisees a head-start on every other 
builder in their region. Why? Our systems, 
support and reputation as Australia’s 
best national home builder^ based upon 
customer satisfaction ratings provide all the 
tools to make business easier and let you do 
what you do best...build quality homes.

Get in touch and see how we have helped 
many grow their revenue by over 400%*.

For more visit: gjgardner.com.au/franchise.

You + G.J. Gardner Homes = The perfect 
foundation to build your business!

 ̂Based upon ratings received over productreview.com.au from 
 January 2016 to November 30 2016.

* Based on the average of Australian Franchisees who were previously 
 operating residential construction businesses. Annual revenue 
 compared from the final financial year before joining G.J. Gardner 
 Homes to their 3rd Financial year with G.J. Gardner Homes.

WINNER
OF THE BEST 

NATIONAL HOME
BUILDER 2016

502834A_GJ Gardner I 2353.indd   1 13/9/17   5:01 pm

AUSTRALIAN ESTABLISHED  
FRANCHISOR OF THE YEAR
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Hire A Hubby is Australia’s largest handyman business. Hubbies 
provide handyman, repairs, maintenance and renovation services for 
individuals and companies throughout Australia. Hire A Hubby also 
has a commercial division that completes large-scale and national 
jobs, utilising the distributed network of franchisees.

The idea for Hire A Hubby was born back in 1996, when the founder 
was doing some handyman work in his lounge room and his wife’s 
friend quipped, ‘Gee, he’s handy – can I hire your hubby?’ Twenty-
one years later, there are now 321 franchisees in Australia, 50 in New 
Zealand and 10 in the United Kingdom.

AUSTRALIAN ESTABLISHED FRANCHISOR OF THE YEAR

NATIONAL FINALIST
Hire A Hubby

finalist

The Leather Doctor has been operating for 28 years. Established in 
1989, it is Australia’s largest mobile furniture repair network, with 62 
franchises in operation across Australia. 

The Leather Doctor specialises in leather repair, recolouring and 
restoration on both furniture and leather-based products such as bags, 
car seats and shoes. The Leather Doctor generates work via both 
commercial and domestic/private models.

 

NATIONAL FINALIST
The Leather Doctor



Hire A Hubby is proud to have been recognised at 
the 2017 Franchise Council of Australia Excellence 
in Franchising Awards. 

After 21 years in the industry, we pride ourselves  
on helping shape the franchising industry in  
Australia through innovation and collaboration,  
and we’re honoured to be recognised for our efforts. 

Our latest initiative is something I am particularly 
proud of - Our end to end franchising software 
Franchise Cloud Solutions. 

Recognising that there are hundreds of expensive  
franchising systems being built and used in isolation,  
we realised that there was an opportunity to develop 
a cost effective and best practice industry solution. 

We had a vision for a franchising system that does 
it all. One system for every possible function in your 
franchise, which can see the introduction of systems 
you wish you had, connected to existing systems 
you know you need. 

Franchise Cloud Solutions is a best practice industry 
solution, developed by franchisors, for franchisors. 
And better yet, it doesn’t attract the development 
expenses and ongoing maintenance costs of building 
a system from scratch. 

We take care of all development and maintenance, 
enabling you to maintain focus on your core business. 

So, if you want to take your franchise to the next level, 
chat to our team at Franchise Cloud Solutions today. 

Franchise Cloud Solutions.  
Developed by franchisors, for franchisors.

A MESSAGE FROM
 BRENDAN GREEN
CEO of Hire A Hubby and Franchise Cloud Solutions

1800 227 881
www.franchisecloudsolutions.com

Compliance 
made easy

Cloud-based Marketing  
automation 

Benchmarking 
capability

Real-time 
reporting

Single source of 
truth for data 

Accounting 
Integration

Accessible on 
all devices

Australian owned 
& operated

502741A_Hire a Hubby I 2353.indd   1 12/9/17   11:34 am
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AUSTRALIAN ESTABLISHED FRANCHISOR OF THE YEAR

finalist

With more than 47 franchises, MBCM Strata Specialists has been 
providing professional and reliable strata management solutions 
to the local community for more than 27 years. MBCM specialises 
in the professional management of residential, commercial and 
industrial owners’ corporations, and is committed to providing its 
clients with industry-leading service and expertise. 

MBCM Strata Specialists is the only brand in strata management 
that thinks globally and acts locally. The marriage between the 
best systems – and the ways in which these are imparted at a local 
community level through motivated and passionate franchise owners 
– is truly unique. It’s this unique quality that ensures that MBCM 
develops and maintains strong relationships with each of its owners’ 
corporations, and it’s the reason for its enduring success since 1987.

NATIONAL FINALIST
MBCM Strata Specialists

Mister Minit is a well-known brand that celebrates 60 years of business 
this year. It has traded in Australia since 1967, and currently has 300 
shops throughout Australia, New Zealand and South-East Asia. It is part 
of an Asia-Pacific group that also includes Japan and China.

The company lives by its line ‘Real People Fixing Problems’, specifically 
in the services of shoe repairs, key duplication, engraving and watch 
servicing. Over the past year, more than seven million problems were 
fixed. It was also the 16th consecutive year of comparable and total 
sales growth. 

NATIONAL FINALIST
Mister Minit
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Soul Origin is rapidly growing and continues to serve busy Australians nutritious food 
on the go. Soul Origin believes in a balanced lifestyle, and in not sacrificing nutrition for 
convenience. 

Soul Origin prides itself on fresh, quality ingredients, with Australia’s largest salad range, 
sandwiches and breakfast offerings, made fresh every day. Soul Origin also serves quality 
coffee that is second to none, offering a signature blend made by experienced baristas. 

Soul Origin was founded in 2011 and currently has 77 stores across New South Wales, 
the Australian Capital Territory, Queensland, Victoria and South Australia, with plans to 
expand to Western Australia. 

AUSTRALIAN EMERGING  
FRANCHISOR OF THE YEAR

NATIONAL WINNER
Soul Origin

winner
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finalist

Bookwiz Bookkeeping was founded in 2000 by Martine Hoosen, who, 
right from the start, knew the importance of having documented 
systems and procedures in place to enable her team to provide 
exceptional services to clients.

These systems, coupled with Martine’s strong focus on educating 
clients on understanding the financial side of their business, led to a 
rapid growth in her client base, and she made the decision to franchise 
Bookwiz to keep up with demand.

By officially launching Bookwiz Franchising in 2012, Martine was 
able to provide a bookkeeping system to franchisees that ensured 
that their businesses evolved with rapidly changing technology. The 
company provides outstanding bookkeeping and small business 
advisory services.

.

Bonbons Bakery is an Australian and international retail food franchise 
brand specialising in ‘grab-and-go’ Asian and Western-style freshly 
baked bread-based products, and an ‘East-meets-West’ fusion of cakes 
and pastries. 

Franchisees bake fresh in-store throughout the day, with a mixture of 
products that suit both their local area, and that are signature Bonbons 
Bakery items. 

The Bonbons Bakery concept, started by Jack Chen, commenced 
franchising in 2012. It provides a bespoke franchise model catering for 
franchisees who require a franchise system with training, head office 
support, compliance support, and communications in Chinese and 
Korean, truly helping them to get the very best out of the franchise 
system.

NATIONAL FINALIST
Bookwiz Bookkeeping

NATIONAL FINALIST
Bonbons Bakery

AUSTRALIAN EMERGING FRANCHISOR  
OF THE YEAR
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finalist

Founded by Sandie Menzies and Yvette Coad in 2007, Shoebox 
Bookkeeping is a company dedicated to helping small businesses with 
their bookkeeping needs.

Drawing inspiration from friends and family who literally kept 
their receipts in shoeboxes, the pair named the business ‘Shoebox 
Bookkeeping’. With the sole purpose of helping small businesses, 
Shoebox Bookkeeping developed fixed-price packages so that people 
would know exactly how much it was going to cost, even before 
ringing the business.   

At the end of 2012, Sandie and Yvette began franchising, realising the 
potential this business model had. Shoebox Bookkeeping provides an 
excellent opportunity for people who are looking for a career change 
or need a flexible job. It has now grown to 29 franchisees, and is 
continuing to expand throughout Australia. 

NATIONAL FINALIST
Shoebox Bookkeeping

AUSTRALIAN EMERGING FRANCHISOR  
OF THE YEAR

KX Pilates is a niche, boutique health and fitness company, and a 
franchise success story. 

KX Pilates is Australia’s first high-performance reformer Pilates training 
centre that fuses traditional reformer Pilates with circuit, cardio and 
endurance training while increasing flexibility, balance and coordination. 

Initially, KX Pilates opened in 2010 with a single studio in Malvern, 
Victoria, but after just three years, it was officially franchised. Seven 
years on, KX Pilates now operates in Victoria, New South Wales, 
Queensland and Western Australia, with plans to continually  
expand. KX Pilates currently has 41 studios in operation, 37  
of which are franchised.

NATIONAL FINALIST
KX Pilates
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winner

Fastway Couriers is one of Australia’s leading franchise courier companies, placing 
emphasis on developing innovative services and technologies to better serve its 
customers, and cement its leadership position. 

Fastway Couriers’ innovative nature has seen the development of service extensions 
such as Blu Couriers – a crowdsourcing courier model that enables the network to scale 
up to meet the fluctuating freight volumes; and Parcel Connect – a pick-up and drop-
off service that allows customers to send and receive parcels at a time that suits them. 
Fastway Couriers also puts technology development at the forefront of its business, 
facilitating operational efficiencies and enhancing transparency for  
its customers.

NATIONAL WINNER
Fastway Couriers 

INTERNATIONAL FRANCHISOR 
OF THE YEAR
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Since 1999, InXpress has served international customers with 
complete, customisable shipping solutions. Its online shipping software 
provides a fully automated shipping process, and franchise owners 
around the world deliver best-in-class customer service. 

As one of DHL’s largest shipping partners, InXpress provides heavily 
discounted shipping to its customers by leveraging small-volume 
shippers into large-volume discounts. Its buying power allows it to 
negotiate preferential rates with carriers, and pass large savings on to 
customers.  

InXpress now operates in 13 countries, and has more than 300 
franchisees. In Australia, InXpress is represented in all states, with 
more than 40 franchisees nationally.

INTERNATIONAL FRANCHISOR 
OF THE YEAR

NATIONAL FINALIST
InXpress

finalist
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Ryan has a passion for all forms of franchising and small business. He has gained extensive 
experience in both the small and medium-sized enterprise (SME) world and the corporate 
world during his 15-year career. 

Ryan’s main interest is helping both families and investors in starting and growing their 
small businesses. Based in Perth, he has an extensive background in marketing, business 
development and management. Ryan meets a large number of buyers, sellers and  
franchise industry experts on a weekly basis. Always putting his clients’ needs first,  
Ryan is ready to help anyone with making the life-changing decision of either  
buying or selling their business.

MULTI-UNIT FRANCHISEE OF THE YEAR

NATIONAL WINNER AND REGIONAL WINNER WA 
Ryan Willsher

Finn Franchise Brokers, North Perth and Regional Western Australia

winner
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Matt McCarthy has had a lengthy career in construction project 
management, and he also owned a country petrol station before 
acquiring the Chatswood Inspirations Paint store in 2014.

Simon Hill has been the Manager of the Chatswood Inspirations Paint 
store for the past 10 years, and he recently partnered with Matt as  
co-owner of both Chatswood and the recently acquired  
Cremorne store.

The combination of Matt and Simon’s backgrounds and expertise in 
managing operational efficiencies has been key to their success in 
producing a dynamic team that has achieved some great results to 
date, opening the door for even more growth in the coming years.

With a passion for small business and a particular interest in the 
franchise sector, Dione Mauric joined Finn Franchise Brokers as a 
multi-unit franchisee in 2009. 

Dione was the second franchisee to join the group, and she remains 
the only female franchisee. Having come from a professional 
background, Dione sought to add value to the industry and help 
franchisees sell the businesses for higher prices. 

Having had extensive corporate experience developing franchise 
systems and also owner-operating another franchise, Dione wanted 
to utilise her skills and experience at Finn Franchise Brokers. As a 
franchise sales professional, Dione enjoys the privilege of assisting 
franchisees and franchisors on a daily basis.

MULTI-UNIT FRANCHISEE OF THE YEAR

NATIONAL FINALIST AND REGIONAL WINNER NSW/ACT
Matt McCarthy and Simon Hill
Inspirations Paint, Chatswood and Cremorne

NATIONAL FINALIST AND REGIONAL WINNER QLD/NT
Dione Mauric
Finn Franchise Brokers, Sunshine Coast and North Queensland

finalist
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Tanya Coxon is the franchisee of two Muffin Break franchises in 
Mount Gambier. 

With more than 20 years of experience in the banking industry, Tanya 
decided to go into business to support her family, and allow her sister 
and mother to run the daily operations of the franchises. 

Tanya is also the founder of Willow Lending Services in Mount 
Gambier, where she has a team of mortgage brokers who assist 
with the personal and business lending requirements of the local 
community. Having grown up in Mount Gambier, in regional  
South Australia, Tanya has made a commitment to influence  
the community’s future by connecting with local business  
networks and local sporting teams.

Anton Silove has more than 20 years of experience in organisational 
management and leadership with multinational corporations. He has 
demonstrated repeated success in delivering outstanding business 
performance in a range of industries. Anton also has seven years of 
experience running franchise businesses, with outstanding success.

Anton has a degree with honours in chemical engineering, and he has 
received a high level of formal training in various aspects of sales, 
marketing, business management and leadership. 

Anton is committed to supporting people in achieving high levels of 
success, and in driving incredible levels of business performance. 
The remarkable results that his team delivers are testament to his 
dedication to creating amazing teams of wonderful people.

finalist

NATIONAL FINALIST AND REGIONAL WINNER SA
Tanya Coxon
Muffin Break, Mount Gambier 1 and 2

NATIONAL FINALIST AND REGIONAL WINNER VIC/TAS
Anton Silove
MBCM Strata Specialists, Frankston, Mornington and Chelsea

MULTI-UNIT FRANCHISEE OF THE YEAR
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Nellie Dicks is a career banker of more than 30 years, and she has also been the franchisee 
of Bank of Queensland (BOQ) Richmond since November 2004. 

She lives locally, knows her customers well and is willing to go the extra mile to ensure that 
her customers always receive exceptional personal service, providing equipment finance, 
commercial loans, overdrafts, business loans, home loans and bank accounts to her  
client base.

Customers have direct access to the owner of the branch and her six staff, with all business 
customers enjoying the sort of service normally reserved for big business. So, no matter 
the size of your business, when you make Nellie’s business team your business team, you’ll 
never feel like just another number!

SINGLE-UNIT FRANCHISEE OF THE YEAR,  
TWO OR MORE STAFF

NATIONAL WINNER AND REGIONAL WINNER VIC/TAS 
Nellie Dicks

Bank of Queensland, Richmond

winner
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Russell Hampton has been the owner of the Hire a Hubby Bayview 
franchise for four-and-a-half years.

The business provides handyman and trades services for individuals 
and companies throughout Cairns. Hire a Hubby Bayview is the best-
performing Hire a Hubby franchise in Australia, and it was awarded the 
prestigious Hire a Hubby Franchisee of the Year Award after only  
12 months in business – a company record. 

Russell joined Hire a Hubby after a 24-year career in management at 
Woolworths.

NATIONAL FINALIST AND REGIONAL WINNER QLD/NT
Russell Hampton
Hire A Hubby, Bayview

finalist

Colleen Balfour comes from a strong human resources and 
occupational health and safety (OH&S) background. Colleen spent 
15 years in private industry as an OH&S and return-to-work manager, 
and she has spent the last three years working as an inspector for 
WorkSafe Victoria.   

Colleen completed her Bachelor of Applied Management at the 
University of Ballarat in December 2015, which helped pave the way 
for her new career as a small business owner.  

Colleen moved into the health industry with the opening of her first 
franchise, Salts of the Earth Albury, where the focus is on client 
wellbeing and improving quality of life.

NATIONAL FINALIST AND REGIONAL WINNER NSW/ACT
Colleen Balfour
Salts of the Earth, Albury

SINGLE-UNIT FRANCHISEE OF THE YEAR,  
TWO OR MORE STAFF
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Coming from very strong business backgrounds, Preeti Soni 
and Bindya Patel migrated from South Africa in 2012 and 2014 
respectively, to provide a better life for their children while their 
husbands continue to manage their interests in South Africa.

Preeti and Bindya purchased The Coffee Club Belmont as an existing 
site in July 2014. In their short tenure, they have managed to maintain 
and exceed all The Coffee Club key performance indicators (KPIs) 
and benchmarks. 

Bindya has two children, aged 20 and 22. She is responsible for the 
finance portfolio. Preeti has three children, aged 15, 19 and 22. She 
is responsible for the operations and HR portfolio. Bindya and Preeti 
share the day-to-day responsibilities of running their store, and both 
maintain that being active, hands-on franchisees helps them to build 
and sustain valuable relationships with their staff and local community.

NATIONAL FINALIST AND REGIONAL WINNER WA
Bindya Patel and Preeti Soni
The Coffee Club, Belmont Forum

Cathy Beckman comes from a background of massage and beauty 
therapy, having owned her own beauty therapy business for more than 
20 years. Cathy has always looked at extending her skills and services 
in whatever business she has been in.

A passion to help people and a love of natural therapies initiated 
Cathy’s interest in salt therapy, prompting her to open her Salts of the 
Earth (SOTE) franchise in Mount Gambier in November 2015. Cathy’s 
franchise quickly exceeded expectations, and her successes have 
included winning the SOTE award for the Emerging Franchisee of the 
Year in December 2016. Cathy also recently won businesswoman of 
the year in her local community.

Cathy couldn’t do it all without the support of her husband Paul and 
her two children, and she feels very grateful for the opportunities that 
have come her way.

NATIONAL FINALIST AND REGIONAL WINNER SA
Cathy Beckman
Salts of the Earth, Mount Gambier

SINGLE-UNIT FRANCHISEE OF THE YEAR,  
TWO OR MORE STAFF

finalist



PAGE 26 PAGE 26

SINGLE-UNIT FRANCHISEE OF THE YEAR,  
LESS THAN TWO STAFF

Emigrating from England to Australia 11 years ago seeking a better life, Beverley Taylor is the owner 
of InXpress Bondi.

Beverley had a background in telesales, but no business experience. While her InXpress franchise is 
still very ‘young’, she has won a number of accolades within InXpress, including runner-up franchisee 
of the year and people’s choice twice.

Beverley supports a range of Australian and international charities, and leads the Women’s InXpress 
Group. She also recently joined the committee of the Franchise Council of Australia’s Women in 
Franchising special interest group.

NATIONAL WINNER AND REGIONAL WINNER NSW/ACT
Beverley Taylor
InXpress, Bondi

winner
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Kirri Clark has more than 16 years of experience in the fitness 
industry, having commenced working with EFM after graduating from 
sport science at the University of South Australia in 1997.  

Kirri has owned EFM Unley for 15 years, and she has remained 
motivated and driven by her desire to ‘Improve the lives of everyone I 
work with by creating a comfortable, supportive environment in which 
to train and learn’.

Kirri practises what she preaches and sets high personal fitness 
standards. It is a combination of her appreciation for the journey, her 
sport science education and years of working with members of the 
public that gives her the capabilities essential for getting you to your 
fitness destination.

NATIONAL WINNER AND REGIONAL WINNER SA
Kirri Clark
EFM Health Clubs, Unley

SINGLE-UNIT FRANCHISEE OF THE YEAR,  
LESS THAN TWO STAFF

Mark and Joanne Skews have more than 30 years of experience in the 
transport industry and in business in New Zealand.

In May 2014, they sold their house, quit their jobs, purchased PACK & 
SEND Mermaid Beach and moved to the Gold Coast, leaving two adult 
sons and families in New Zealand to take a big leap into the unknown 
in Australia.

In order to make the business a success, they have worked seven days 
per week, advertised extensively and moved everything from fridges 
to $100,000 pieces of art. The couple’s hard work has paid off, with 
the business now earning revenue that ranks it in the top 25 per cent 
of PACK & SEND stores in Australia, earning them several awards 
within the franchise system along the way.

NATIONAL FINALIST AND REGIONAL WINNER QLD/NT
Mark and Joanne Skews
PACK & SEND, Mermaid Beach

finalist
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Glen Cammiade’s career as a fitness professional spans 10 years. 

Glen became a qualified personal trainer in 2007, and he spent two 
years at Genesis as an independent business operator running a 
personal training business. 

He purchased EFM Ferntree Gully in October 2009, and since then he 
has been nominated for the Eastern States Franchisee of the Year on 
three occasions (2011, 2012 and 2015), winning the award in 2012. In 
2016, he was awarded EFM’s National Franchisee of the Year.  Glen is 
married to Selena and has two children aged three and 10.

NATIONAL FINALIST AND REGIONAL WINNER VIC 
Glen Cammiade
EFM Health Clubs, Ferntree Gully

Having previously worked in a family business, Bradley Hill wanted to 
take control of his career and financial future, own his own business 
and have a healthier work-life balance. 

This desire led him to purchase the V.I.P. Lawns and Gardens 
Maintenance East Fremantle franchise in 2013. 

Since starting his V.I.P. franchise, Bradley has grown his business to 
achieve his financial goals, and he now has the balance he was looking 
for. Bradley enjoys life as a successful business owner, and has never 
looked back since making the decision to join V.I.P.

NATIONAL FINALIST AND REGIONAL WINNER WA
Bradley Hill
V.I.P. Lawns and Gardens Maintenance, East Fremantle

SINGLE-UNIT FRANCHISEE OF THE YEAR,  
LESS THAN TWO STAFF

finalist
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Sandra Carrington is the Managing Director of FAD Cheer and Dance (FAD), a franchised 
dance and cheerleading studio. FAD currently has a membership of 5000 students across 
50 locations in two states and territories. Sandra is also an advisory board member for the 
Griffith University Asia-Pacific Centre for Franchising Excellence, and she holds a Graduate 
Certificate in Franchising.

Sandra has the unique perspective of being both franchisee and franchisor, taking on 
the role of Managing Director in 2008. Her other relevant business experience includes 
corporate and government senior finance and management roles.

FRANCHISE WOMAN OF THE YEAR 

NATIONAL WINNER AND REGIONAL WINNER QLD/NT
Sandra Carrington

FAD Cheer and Dance

winner
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FRANCHISE WOMAN OF THE YEAR 

finalist

Kate Longman is the General Manager of Finn Franchise Brokers 
Perth North and Regional Western Australia; a member of the Western 
Australia FCA Women in Franchising Committee; and the 2016 winner 
of the FCA WA Franchise Woman of the Year Award. 

Kate is passionate about helping both franchise owners and potential 
buyers take the next step in their business journey, advocating for 
women within the franchising sector and increasing the perception of 
franchising within the wider community.

Kate’s enthusiasm, determination and leadership style encourages 
and motivates her peers to achieve success in both their personal and 
career endeavours. 

NATIONAL FINALIST AND REGIONAL WINNER WA
Kate Longman
Finn Franchise Brokers

Emigrating from England to Australia 11 years ago seeking a better 
life, Beverley Taylor is the owner of InXpress Bondi.

Beverley had a background in telesales, but no business experience. 
While her InXpress franchise is still very ‘young’, she has won a 
number of accolades within InXpress, including runner-up franchisee 
of the year and people’s choice twice.

Beverley supports a range of Australian and international charities, 
and leads the Women’s InXpress Group. She also recently joined 
the committee of the Franchise Council of Australia’s Women in 
Franchising special interest group.

NATIONAL FINALIST AND REGIONAL WINNER NSW/ACT
Beverley Taylor
InXpress
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FRANCHISE WOMAN OF THE YEAR 

Meda Royall is CEO of Your Law Firm, a legal franchise operation that 
seeks to disrupt the traditional model of delivering legal services to 
Australians. 

She holds a Masters of Law in Legal Practice from Monash University, 
and an undergraduate degree in languages and commerce from 
Vienna University. Her professional background is in traditional law 
firms. 

Outside work, she has appeared in numerous lead and supporting 
roles in classical and modern stage productions, as well as Australian 
television series and feature films. She is passionate about supporting 
young people at risk, and is actively involved with Whitelion’s Social 
Enterprise committee.  

NATIONAL FINALIST AND REGIONAL WINNER VIC
Meda Royall
Your Law Firm

finalist
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FIELD MANAGER OF THE YEAR

As the National Field Support Manger for PACK & SEND, Eric Celik handles business 
analysis, planning, compliance, franchisee liaison and training for 30 franchises across 
New South Wales, Victoria, Queensland, the Australian Capital Territory and Tasmania.

Eric is a Certified Franchise Executive (CFE) with 13 years of experience in franchising, 
and a Bachelor of Business specialising in operations management and information 
systems. Having been with PACK & SEND since 2008, Eric uses his skills, passion and 
knowledge to mentor franchisees and staff members.

Eric undertakes regular store visits to improve performance and maintain positive 
communications between the franchisee and franchisor.

NATIONAL WINNER AND REGIONAL WINNER NSW
Eric Celik

PACK & SEND

winner
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Tim Spreadborough is the Queensland Field Manager for Hire 
A Hubby. Prior to taking on this role, Tim was at the helm of the 
successful Hire A Hubby Wynnum franchise, which was awarded  
Hire a Hubby’s Franchisee of the Year in 2013 and most valuable 
franchisee in Queensland for four years in a row. 

Before joining Hire a Hubby, Tim spent 20 years in sales and 
management roles in the jewellery trade. Tim is well respected by 
franchisees across Queensland who partner with him to find success 
and to meet their business goals.

FIELD MANAGER OF THE YEAR

NATIONAL FINALIST AND REGIONAL WINNER QLD/NT
Tim Spreadborough
Hire A Hubby, Queensland

finalist

Prior to joining V.I.P., Pam Tiffany was a legal secretary and office 
manager in the United Kingdom for more than 20 years. Pam’s 
experience in these roles helped her to develop skills in time 
management, organisation, staff management and attention to 
detail.  

Upon moving to Australia, Pam purchased a V.I.P. Home Cleaning 
Franchise, which she successfully ran for three years before 
becoming an Area Manager with V.I.P. This role involved training 
new franchisees and sharing her skills and knowledge with 
franchisees to help them build solid and stable businesses.  

In 2011, Pam accepted an invitation to move into the office 
to become the Support Manager for South Australia/Northern 
Territory for the home cleaning division. In 2013, Pam also took 
over the management of the V.I.P. commercial cleaning division. 

NATIONAL FINALIST AND REGIONAL WINNER SA
Pam Tiffany
V.I.P. Home Cleaning 
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Tony Campbell is the Western Australian Business Development 
Manager (BDM) for Poolwerx. He successfully manages 19 franchise 
partners operating six mobile territories and 14 retail stores, totalling a 
business operation of $15 million. 

Tony has been with the company for 19 months, and despite a slowing 
economy in Western Australia, he has helped the region double its 
growth. His key responsibilities include being a business and growth 
coach, mentor, brand compliance observer, HR advisor and business 
development manager for the franchise partners. 

With seven years of experience in the franchise sector, and more 
than 15 years working in senior development roles for consumer 
electronics and retail companies, Tony has the skills to lead, guide  
and motivate.

Brian’s career in franchising started in 1999 when he purchased his 
own V.I.P. Lawns and Gardens franchise. He operated this franchise 
for 11 years, and in 2010 he was offered the position of Regional 
Franchise Manager for the Lawns and Gardens division of V.I.P. in 
Victoria. Since then, he has supported V.I.P. Lawns and Gardens 
franchisees, as well as cleaning franchisees, to build strong and 
successful businesses.

Brian is now the Commercial Cleaning and Home Cleaning Regional 
Franchise Manager for Victoria. He is responsible for more than 60 
franchisees who are located across metropolitan and regional Victoria. 

FIELD MANAGER OF THE YEAR

NATIONAL FINALIST AND REGIONAL WINNER WA
Tony Campbell
Poolwerx ,Western Australia

NATIONAL FINALIST AND REGIONAL WINNER VIC/TAS
Brian Legg
V.I.P. Lawns and Gardens

finalist
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V.I.P. HOME 
SERVICES
502863

13 26 13
viphomeservices.com.au  

Reward your franchisees or their 
customers with promotional ideas to help 
free up that most important, but elusive 
element... TIME.

V.I.P. have executed many successful 
promotions with various companies. 
Why not let us help you with your next 
advertising program? It won’t take much 
of your time and the chat is FREE.

or email Bill direct at billv@viphomeservices.com
www.billvis.com.au

Free time
is becoming more 

important than
cash

“TALK TO ME ABOUT 
IDEAS OF HOW TO 
PROMOTE YOUR 
BUSINESS USING OUR 
FREE TIME INCENTIVE 
PROGRAM.”

- BILL VIS

502863A_V.I.P. Home Services I 2353.indd   1 21/9/17   3:03 pm
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With more than 35 years of experience in the franchising sector, MST Lawyers is one of 
Australia’s leading franchising law firms. 

MST Lawyers provides the full suite of legal services to franchise networks, including 
those relating to franchising law, intellectual property, leasing, workplace relations and 
dispute resolution.

The firm’s franchising lawyers deliver specialised and expert advice to franchisors 
and franchisees. MST Lawyers also has an extensive global network of associates. Its 
relationships with these associates allows the firm to stay in touch with global franchising 
trends and developments, in order to provide the best possible service and advice to its 
franchising clients. 

SUPPLIER OF THE YEAR 

NATIONAL WINNER
MST Lawyers

winner
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SUPPLIER OF THE YEAR

finalist

HR Central provides human resources (HR) services to the franchise 
sector through a combination of cloud-based software, and the 
expertise and advice of a team of HR specialists.

HR Central’s software manages HR administration such as policies, 
leave and employee documentation, while the HR specialists provide 
guidance and support with any HR matter. 

This year, HR Central, in partnership with the Franchise Council of 
Australia (FCA), launched the FCA HR Helpdesk, which offers FCA 
members a free HR solution as part of their membership benefits. 
FCA members Australia-wide can call 1300 0 FCA HR to speak directly 
and confidentially to an HR specialist for sound and trusted advice.

NATIONAL FINALIST
HR Central

LegalVision is a market disruptor in the commercial legal 
services industry. Its innovative business model and custom-built 
technology assists its lawyers to provide a faster, better-quality 
and more cost-effective client experience.

LegalVision is a leader in delivering legal services in Australia, 
and the company has assisted more than 50,000 businesses and 
franchises. LegalVision’s client-first approach to solving legal 
problems has caught the attention of Australia’s largest franchises, 
which benefit from its unique mix of legal and tech capabilities. 

NATIONAL FINALIST
LegalVision
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 SUPPLIER OF THE YEAR

finalist

World Manager offers a cloud-based, mobile-compatible platform 
featuring five suites of software for operations, human resources, 
scheduling, training and communications, with built-in reporting 
capabilities. More than 250 of Australia’s largest brands rely daily 
on the multi-award-winning World Manager platform as the spinal 
cord for their corporate business practices. World Manager allows  
management teams to train, track and communicate to the front line.

While most software systems focus specifically on one function or 
employee level, World Manager distinctively allows greater visibility 
from the support office team right down to the newly on-boarded 
employee, by providing an all-in-one solution. 

NATIONAL FINALIST
World Manager
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Hire A Hubby is Australia’s largest handyman business. Hubbies provide handyman, 
repairs, maintenance and renovation services for individuals and companies throughout 
Australia. Hire A Hubby also has a commercial division that completes large-scale and 
national jobs, utilising the distributed network of franchisees.

The idea for Hire A Hubby was born back in 1996, when the founder was doing some 
handyman work in his lounge room and his wife’s friend quipped, ‘Gee, he’s handy – can I 
hire your hubby?’ Twenty-one years later, there are now 321 franchisees in Australia, 50 in 
New Zealand and 10 in the United Kingdom.

EXCELLENCE IN  
MARKETING

NATIONAL WINNER
Hire A Hubby

winner
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EXCELLENCE IN MARKETING

Established in 1992, Jamaica Blue is a premium cafe brand owned and 
operated by the Foodco Group, one of Australia’s most successful 
retail franchise companies. 

Jamaica Blue has a growing network of more than 170 cafes that 
operate in seven countries around the world, including Australia, New 
Zealand, China, the United Arab Emirates, Singapore, Malaysia and the 
United Kingdom. 

The success of the brand has been built on two simple beliefs that 
have guided Jamaica Blue in everything that it does: sourcing, roasting 
and preparing the very best coffee, and a belief in using only fresh, 
locally sourced ingredients. Jamaica Blue’s simple philosophy, together 
with its empowered and passionate franchise partners, make up the 
Jamaica Blue recipe for continued success.

NATIONAL FINALIST
Jamaica Blue

finalist

Established in 1971, Narellan Pools began as a small, family-owned, 
fibreglass swimming pool manufacturing business in Sydney’s south-
west. Today, it has grown to become Australia’s leading manufacturer 
of technologically advanced fibreglass swimming pools, supplying and 
installing them throughout Australia and the world.

Narellan Pools is dedicated to always delivering superior-quality 
products and providing personalised service. The company is driven 
by its purpose to bring dreams to life by delivering the world’s best 
and most-loved client experiences. With a vision to have the best digital 
marketing assets in the industry, Narellan Pools has built a scalable 
marketing machine to dramatically grow its client base.

NATIONAL FINALIST
Narellan Pools
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EXCELLENCE IN MARKETING

finalist

SafetyQuip franchisees are fully trained personal protective equipment 
(PPE) and site safety specialists, distributing burgeoning full-scope 
workplace health and safety product needs to the Australian industrial 
sector.

Franchisees use distribution centres, warehouses and retail presence like 
other safety distributors, but that is where the similarity ends. Fully stocked 
and transactional ‘safety stores on wheels’ ply the country, fulfilling  
clients’ needs at their business doorstep, while serving as potent  
marketing billboards.

Couple this with a product catalogue equal to any in the industry, and you 
have all the elements of a business system capable of multimillion-dollar 
turnover and profits to match.

NATIONAL FINALIST
SafetyQuip

Salts of the Earth is the first ever salt-therapy business of its kind, and every 
day it is helping to change the health and wellbeing of many Australians. 

Natural and non-invasive, salt therapy can help to relieve the symptoms of a 
wide range of respiratory and skin conditions, including asthma and eczema, 
giving sufferers back their quality of life. 

Founded in Australia in 2010, and now with more than 23 franchises 
Australia-wide, Inside Franchise Business magazine named Salts of the Earth 
Australia’s fifth fastest growing franchise in 2017.

Salts of the Earth prides itself on the quality of its franchise partners. 
They are the heart of the company, and every day they have dedicated 
themselves to help improve the health of their local community. 

NATIONAL FINALIST
Salts of the Earth
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From humble beginnings in 1983 in Queensland as an independent building firm owned 
by Greg Gardner, G.J. Gardner Homes quickly grew to eight regional offices, building as 
many as 1000 custom homes a year.

G.J. Gardner Homes quickly established a reputation for building great-value, quality 
homes. Due to popular demand, Greg decided to franchise the business, and almost 
immediately it became one of Queensland’s largest privately owned building companies.

Fast forward to today, and G.J. Gardner Homes has built more than 30,000 homes and 
become a household name throughout Australia, New Zealand and the United States. 
With more than 100 franchisees operating throughout the world, supported by multiple 
global offices, G.J. Gardner Homes continues to build a reputation for reliability, and for 
being a company its customers can trust.

EXCELLENCE IN  
INTERNATIONAL FRANCHISING 

NATIONAL WINNER
G.J. Gardner Homes

winner
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Hire A Hubby is Australia’s largest handyman business. Hubbies provide handyman, 
repairs, maintenance and renovation services for individuals and companies throughout 
Australia. Hire A Hubby also has a commercial division that completes large-scale and 
national jobs, utilising the distribution network of franchisees.

The idea for Hire A Hubby was born back in 1996, when the founder was doing some 
handyman work in his lounge room and his wife’s friend quipped, ‘Gee, he’s handy – can I 
hire your hubby?’ Twenty-one years later, there are now 321 franchisees in Australia, 50 in 
New Zealand and 10 in the United Kingdom.

FRANCHISE INNOVATION

NATIONAL WINNER
Hire A Hubby

winner



PAGE 45 PAGE 45

Fastway Couriers is one of Australia’s leading franchise courier 
companies, with a growing emphasis on proprietary technology that 
cements its leadership position. 

Established in Napier, New Zealand in 1983 and in Australia 1993, 
Fastway Couriers’ franchising system has built Fastway into a high-
profile brand in Australia, New Zealand, Ireland and South Africa. 

Fastway Couriers’ leadership position, network of 65 regional depots, 
global network of 1500 franchisees and its track record of innovation 
led Aramex, a leading global provider of comprehensive logistics and 
transport, to acquire its Australia and New Zealand national master 
franchisors in January 2016. 

FRANCHISE INNOVATION

NATIONAL FINALIST
Fastway Couriers

Established in 1992, Jamaica Blue is a premium cafe brand owned and 
operated by the Foodco Group, one of Australia’s most successful 
retail franchise companies. 

Jamaica Blue has a growing network of more than 170 cafes that 
operate in seven countries around the world, including Australia, New 
Zealand, China, the United Arab Emirates, Singapore, Malaysia and the 
United Kingdom. 

The success of the brand has been built on two simple beliefs that 
have guided Jamaica Blue in everything that it does: sourcing, roasting 
and preparing the very best coffee, and a belief in using only fresh, 
locally sourced ingredients. Jamaica Blue’s simple philosophy, together 
with its empowered and passionate franchise partners, make up the 
Jamaica Blue recipe for continued success.

NATIONAL FINALIST
Jamaica Blue

finalist
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Spudbar is all about delicious and healthy food that fills you up 
and leaves you feeling great. It’s all about filling up with delicious 
goodness, and taking the healthier option without having to 
compromise on flavour and substance. 

Spubar’s menu revolves around the baked spud, with each meal 
prepared right in front of customers’ eyes, using fresh and locally 
sourced ingredients. The menu is gluten free, along with vegetarian 
and vegan options. From the classic ‘The Festival’ of melted butter, 
bacon and cheese, to the gourmet ‘Pulled Pork’ with succulent 
slow-cooked meat, Spudbar has mass appeal for those looking for 
something unique from the usual fast-food options. 

FRANCHISE INNOVATION

NATIONAL FINALIST
Spudbar

Zambrero is Mexican with a mission: a healthy, quick service restaurant 
franchise and a humanitarian enterprise committed to tackling world 
hunger through the Plate 4 Plate initiative.

Since Zambrero was founded by Dr Sam Prince in 2005, Plate 4 
Plate has resulted in more than 15 million meals being donated in 
developing countries and in Australia. Zambrero aims to donate one 
billion meals by 2025, making it an organisation that can contribute 
tangibly to ending world hunger.

Currently, Zambrero has 161 restaurants globally, including Australia 
(146), New Zealand (10), Thailand (two) and Ireland (three). 

NATIONAL FINALIST
Zambrero

finalist
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From humble beginnings in 1983 in Queensland as an independent building firm owned 
by Greg Gardner, G.J. Gardner Homes quickly grew to eight regional offices, building as 
many as 1000 custom homes a year.

G.J. Gardner Homes quickly established a reputation for building great-value, quality 
homes. Due to popular demand, Greg decided to franchise the business, which almost 
immediately became one of Queensland’s largest privately owned building companies.

Fast forward to today, and G.J. Gardner Homes has built more than 30,000 homes and 
become a household name throughout Australia, New Zealand and the United States. 
With more than 100 franchisees operating throughout the world, supported by multiple 
global offices, G.J. Gardner Homes continues to build a reputation for reliability, and for 
being a company its customers can trust.

FRANCHISOR SOCIAL RESPONSIBILITY

NATIONAL WINNER
G.J. Gardner Homes

winner
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FRANCHISOR SOCIAL RESPONSIBILITY

In 2015, visionary entrepreneur Mike Dowling purchased James’ 
Home Services, saving more than 100 franchisees from financial ruin. 
Since then, James’ Home Services has invested heavily in technology 
improvements and refined procedures, reducing the company’s 
environmental impact while simultaneously restoring its reputation in 
the marketplace. 

Mike is passionate about supporting local communities and especially 
children, and he has contributed more than $500,000 to charities in 
recent years. As an iconic CEO to the James’ Home Services Group, 
Mike’s leadership and encouragement to consider the community at 
large has rippled throughout the company, with franchisees and staff 
proactively recommending ways to assist their neighbours and reduce 
the company’s environmental footprint.

NATIONAL FINALIST
James’ Home Services

finalist

Hire A Hubby is Australia’s largest handyman business. Hubbies 
provide handyman, repairs, maintenance and renovation services for 
individuals and companies throughout Australia. Hire A Hubby also has 
a commercial division that completes large-scale and national jobs, 
utilising the distributed network of franchisees.

The idea for Hire A Hubby was born back in 1996, when the founder 
was doing some handyman work in his lounge room and his wife’s 
friend quipped, ‘Gee, he’s handy – can I hire your hubby?’ Twenty-
one years later, there are now 321 franchisees in Australia, 50 in New 
Zealand and 10 in the United Kingdom.

NATIONAL FINALIST
Hire A Hubby
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Zambrero is Mexican with a mission: a healthy, quick service restaurant 
franchise and a humanitarian enterprise committed to tackling world 
hunger through the Plate 4 Plate initiative.

Since Zambrero was founded by Dr Sam Prince in 2005, Plate 4 
Plate has resulted in more than 15 million meals being donated in 
developing countries and in Australia. Zambrero aims to donate one 
billion meals by 2025, making it an organisation that can contribute 
tangibly to ending world hunger.

Currently, Zambrero has 161 restaurants globally, including Australia 
(146), New Zealand (10), Thailand (two) and Ireland (three). 

FRANCHISOR SOCIAL RESPONSIBILITY

NATIONAL FINALIST
Soul Origin

NATIONAL FINALIST
Zambrero

finalist

Soul Origin is rapidly growing and continues to serve busy Australians 
nutritious food on the go. Soul Origin believes in a balanced lifestyle, 
and in not sacrificing nutrition for convenience. 

Soul Origin prides itself on fresh, quality ingredients, with Australia’s 
largest salad range, sandwiches and breakfast offerings made fresh 
every day. Soul Origin also serves quality coffee that is second to 
none, offering a signature blend made by experienced baristas. 

Soul Origin was founded in 2011 and currently has 77 stores across 
New South Wales, the Australian Capital Territory, Queensland, Victoria 
and South Australia, with plans to expand to Western Australia. 
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Ryan Willsher is the franchisee for Finn Franchise Brokers North Perth and Regional 
Western Australia, a member of the WA FCA Committee and the 2016 winner of the FCA 
WA Single-Unit Franchisee of the Year, two or more staff Award. 

Ryan is passionate about all forms of franchising and small business. He enjoys helping 
both franchise owners and potential buyers take the next step in their business journey, 
and increasing the perception of franchising within the wider community.

Always putting his clients’ needs first, Ryan’s excitement for life and his infectious 
attitude are a key factor in his success.

FRANCHISEE COMMUNITY  
RESPONSIBILITY AND CONTRIBUTION 

NATIONAL WINNER AND REGIONAL WINNER WA 
Ryan Willsher

Finn Franchise Brokers, North Perth and Regional  
Western Australia

winner
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FRANCHISEE COMMUNITY RESPONSIBILITY AND CONTRIBUTION

Greg has been with Mortgage Choice for 15 years, and has been a 
franchise owner for just over 13 years. 

He is also a former Westpac Bank manager, and it was while 
working for Westpac in Darwin that he became involved with Camp 
Quality. It was a natural progression when he started his own small 
family business to integrate his love for the kids of Camp Quality 
into the business.  

Greg was lucky enough to be nominated by Camp Quality as the 
Dick Gillard Camp Quality Volunteer of the year in 2016, winning 
the category in South Australia. 

Greg is married to the lovely Kristy, and he has two 12-year-old 
twin boys, Jamie and Christopher.

NATIONAL FINALIST AND REGIONAL WINNER SA
Greg Campbell
Mortgage Choice, Unley

finalist
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FRANCHISE HALL OF FAME

With 40 years of experience, Rod Young is considered one of the 
world’s foremost franchising consultants.

His pre-eminence in every sector includes roles as international 
lecturer, presenter and publisher of franchise education in China, 
the United States and Australia; the Board of Governors of the 
ASEAN and India Franchise Associations; and a board director 
to multiple iconic franchise brands, many of which he has been 
instrumental in taking to the world.

DC Strategy, the firm that Rod founded, is the only  
end-to-end commercial, legal, recruitment, brokerage,  
brand, marketing, technology and training consultancy.  
Since 1983, the firm has assisted entrepreneurs from start-ups 
to non-government organisations (NGOs), government bodies 
and large corporations. These include Telstra Stores, Australia 
Post, AGL Energy, ANZ Mortgage Solutions, OPSM, Grill’d, Bakers 
Delight, Forty Winks, Jetts Fitness, Laser Clinics Australia, Monash 
IVF, Tattersalls, RACV, Dymocks, Aussie Home Loans, Collins 
Booksellers, Fantastic Furniture, Mortgage Choice, Beacon 
Lighting, Caltex and Autobarn.

DC Strategy has assisted Cartridge World, Jenny Craig, 
Boost Juice, Poolwerx and PACK & SEND to take their brands 
internationally; and Unilever Ben & Jerry’s, L’Oréal, Carl’s Jr., 
Wella, Bupa, and Stanley Black & Decker implement growth 
strategies in Australia and regionally.

As Chairman and Global CEO of the $250-million Cartridge World 
group, a global network of 50 masters and 1000 franchisees, 
distributors and manufacturers in more than 40 countries, Rod 
managed the multifaceted sale to listed Chinese manufacturing 
group SGT, which was awarded the Dealmakers Award in the 
United States in 2016 as one of the top 10 international  
franchise transactions.

In addition to his global Cartridge World role, Rod’s recent and 
current directorships include:

•  Poolwerx, current Franchisor of the Year

•  Total Tools, a $300-million trade tool network

•  Hairhouse Warehouse, Franchisor of the Year 2011

•  BOUNCEinc, international trampoline arenas

•  EyeQ, a specialist optometry network.

Rod is Australian Chair of the Christina Noble Children’s 
Foundation (CNCF), serving children with medical care, food, 
shelter, education, vocational training, jobs, and those at risk of 
sexual and economic exploitation. He has gathered a diverse 
group of professionals who volunteer their services, supporting 
CNCF’s mission in Vietnam since 1991 and Mongolia since 1997.

2017 INDUCTEE
Rod Young
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Online Print Management.
Built by franchise experts who understand the challenges 

of your business.

Want a print management tool that meets the 
challenges of running a franchise business?

To see how you can save time and control your brand, 
book a FREE consultation: kwikkopy.com.au/zenith-fca

kwikkopy.com.au

Or call our team on (02) 9967 5500 
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